Appendix 7: 2018/19 UK Domestic Campaign Key Performance Indicators and Metrics

Domestic

CAMPAIGN BUDGET
Marketing Manchester Partner
Contribution Contribution
£127.5K £79.9k
N\ G
7
Value In Kind
Contribution Total campa»gg
spen
£344k ££55170715

RETURN ON INVESTMENT PARTNERS
Strategic The Whitworth
£277m GMCA The National Football Museum
addmonal.vtsto: axind The Heart of Manchester BID Smithilis Hall
Manchester Cty Council Bramhall Hall
Trafford MBC The East Lancashire Ralway
;\ Lancashire Cricket Club The Lowry
Dovestone Reservoir
-1 [Il] 332 Member Portland Basin Museum
D [] TIGM Haigh Country Park
Virgin Rail Radisson Edwardian
TransPennine Express Harvey Nichols
CAMPAIGN REACH Manchester International Festival Selfridges
The Princpa MCFC
The Manchester Amdale MUFC
45m Science and Industry Museum
Staliaach Manchester Museum



